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Since the new century, with the development of the market economy and opening 
up, globalized consumer culture spread rapidly in China, the context of consumer 
cultural has changed dramatically. Since the new century，the creation of urban 
fictions are active，and in the context of consumer culture, there is a complex 
relationship between urban fictions and the consumer culture. Consumer cultural 
transforms the urban fictions through symbolic power, the power of life and the power 
of capital, reflecting the connotation of urban fictions since the new century. 
Meanwhile, the new century urban fictions are consciously or unconsciously 
responded to the new context of consumer culture, presenting development in the 
consumer culture. First, from the concept of the writer, aesthetic taste and feel of the 
city change influenced by consumer ideology; Secondly, from the expression strategy 
and writing style in literature, such as the pursuit of material desires and the pursuit of 
right and sexual desires dispel political myths, so that the works present a stylish, 
popular and entertaining tendency. Thirdly, from the value and internal mechanism of 
literature, urban fictions since the new century achieve the transformation of 
industrialization operated by media and capital in order to meet the needs of the 
consumer market. The function of urban fictions turns to entertainment and consumer 
features from enlightenment and salvation. In this thesis, I would like to research the 
development of urban fictions in the consumer culture since the new century, on the 
basis of interpretation of consumer cultural patterns in the new century of  China's 
society. At the same time, analysis the typical features of consumer culture are into the 
narrative of urban fiction, promoting urban fictions to generate new aesthetic 
mechanism and style.  
The main structure and contents are as follows: 
The thesis is divided into four sections overall: introduction, body, conclusion, 
and references. 
















such as "global capitalism", "post-socialist", "consumer society", "consumer culture", 
demonstrating the possibilities and rationality of this article on the domain settings. 
Next, summarize research results related to this topic, pointing out strengths and 
weaknesses, and then discuss the significance of the topic and motivation. At last, 
introduce research perspectives and research methods, point out the possible meaning 
and value.  
The second part, consists of four chapters is the body. 
The first chapter, by analyzing the power composition and characteristics of the 
consume cultural and the patterns of the society in the new century, explore the 
context of the development of urban fictions, noting the possibility and reality of 
manipulation.  
The second to the last chapters, analysis how consumer culture specifically, 
deeply affect urban writings in the new century, by the example of desire forms of 
upper classes, ordinary citizens class and the underlying these three most 
representative narrative form. Compared with the 1980s and1990s, with the influence 
of consumer ideology, whether from the view of the writer himself or the objective 
presentation of text, the new century  urban writings change into secular and daily, 
gradually showing a significant market pursuit.  
The last part is the conclusion. Summarize the development of the urban fictions 
since the new century by analysing the representative writers and urban fictions. View 
dialectically from both positive and negative aspects of urban writing’s changes and 
the prospects in the context of the consumer culture, thinking about how to improve 
the urban writing in its own development path. 
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